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Olympic Games are unique and fascinating. And «Sochi 2014» 
will also hold Switzerland spellbound and keep all fans of  
winter sports glued to their televisions. 

It is not just in sporting terms but also in regard to the pro-
tection of trademarks that the Olympic Games are unique.  
Television and radio companies pay huge sums to secure 
the exclusive broadcasting rights for themselves. Strict re-
gulations govern the use of Olympic logos and terms in all  
spheres – clothing, all forms of advertising, etc. In contrast to all 
other international sporting events, for example, no advertising is  
allowed in the Olympic competition venues. Not even the  
International Olympic Committee (IOC) sponsors are allowed to  
display their trademarks here. The IOC and the respective  
Organising Committee stipulate, implement and exercise strict 
control over the guidelines.

This brochure is for anyone in any way connected with the  
subject of «advertising and PR with Olympic Games» in regard to 
the Olympic Winter Games in Sochi: participants, those associa-
ted with them, and their federations, companies, sponsors, etc. 
It provides an overview of the areas in which regulations must 
be observed – in the run-up to, during and after the Games. 
As the rules apply not only to the athletes but also to all those 
involved, it is also important, for instance, for the federation 
and personal sponsors to be informed accordingly. Because, 
if the guidelines are flouted, fines may be imposed or even  
accreditation withdrawn.

So, to avoid any unpleasant surprises, the following maxim 
applies: Better to ask too many questions than too few. The 
relevant contact details for the subjects of advertising and  
marketing activities, media work and team clothing are given 
on pages 9, 11 and 12.

Here's to a successful «Sochi 2014» mission!

Gian Gilli

Chef de Mission «Sochi 2014»

Welcome to the fascinating world of the  
Olympic Games

Changes are regularly published in the electronic version of this brochure at www.swissolympic.ch/publikationen.
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Important general information and guidelines

What is ambush marketing?

Ambush marketing (also called guerrilla marketing or parasitic 
marketing) refers to marketing activities aimed at making use 
of the media impact of a major event without being a sponsor 
of the event oneself and without paying any sponsorship fees.

The International Olympic Committee (IOC) and the «Sochi 2014»  
have exclusive entitlement to market the Olympic Games. 
Without their authorisation, it is not, therefore, permitted to 
associate your own products or services with the Olympic Games 
through the depiction of logos, through designations or other-
wise.

Protected trademarks

The following logos and designations are the property of the IOC 
and «Sochi 2014», are internationally protected as trademarks 
and are, therefore, not free to use for advertising purposes.

The five Olympic rings form one of the most well-known marks 
of all time. Use of the Olympic rings for advertising purposes is 
reserved exclusively for the TOP partners of the IOC (see p. 15). 
These partners make considerable contributions towards the 
promotion of the Olympic movement.

Trademark protection also applies to using the Olympic rings in 
any unusual way and to graphic approximations of them.

Erhältlich bei: Allfarm AG, Ruettimatt 130, CH- Pfeffingen, Telefon ++41 61 751 75 01, www.allfarm.ch

s c h n e l l e r,  h ö h e r,  w e i t e r …

Die für unsere Forschung verantwortliche Firma Ken-
tucky Equine Research ist nach Atlanta und Sydney in
Athen bereits zum dritten Mal offizieller Pferdefutter-
lieferant der Olympischen Sommerspiele.

Nehmen Sie mit uns Kontakt auf: Tel. ++41 61 751 75 01.

Clemens Jehle, Ing. Agr. berät Sie gerne. 

Wir freuen uns.

Auch unser Schweizer
Olympiateilnehmer
Fabio Crotta mit Mme

Pompadour vertraut
seit Jahren auf  Oldmill-
Pferdefutter.

Um den stetig wachsenden Anforderungen an unsere
Sportpferde zu genügen, ist ein erstklassiges Futtermittel
aus nur den allerbesten Getreiden und modernsten 
Zusätzen eine wichtige Voraussetzung.

Unsere Oldmill-Pferdefutter sind dank der engen
Partnerschaft mit dem Kentucky Equine Research Center
führend in Qualität und Verträglichkeit. Nicht umsonst
werden unsere Rezepturen an den Olympischen Spielen
für die Pferde aus allen Disziplinen gefüttert.
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The logos of the respective Olympic Games   , their mascots   , the 
sports pictograms   as well as Olympics-related emblems (torch 
with flame, Olympic medal) and the Olympic anthem are  
protected.

«Protected and not free to use for advertising purposes» also 
applies to designations which are indicative of the Olympic  
movement or the Olympic Games. E.g. «Olympic Games», «Olym-
pic», «Olympian», «Sochi 2014» or «Rio 2016» etc. Also  
protected is the IOC motto «Citius, Altius, Fortius». Nor are  
translations of these terms into other languages permissible.

Swiss Olympic’s logos    and designations are also registered and 
protected as trademarks. Only Swiss Olympic partners are  
permitted to use them in advertising.

Contests in connection with Olympic Games

The announcement of a contest with references to the Olympic 
Games or with entry tickets for the Olympic Games as a possible 
prize is prohibited. The official sales outlets of «Sochi 2014» are 
not permitted to sell entry tickets for the purpose of commercial 
use. A contest open to the public, in which entry tickets can be 
won, is deemed to constitute commercial use. Accordingly,  
interpretations as in the example on the left (Visa) or similar are 
 reserved for the TOP partners of the IOC and for the sponsors of 
Swiss Olympic.
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BEZAHLEN SIE MIT IHRER VISA CARD UND 
DRÜCKEN SIE UNSEREN ATHLETEN VOR ORT DIE DAUMEN

Gewinnen
Sie mit Visa eine Reise zu den
Olympischen Winterspielen in

TORINO 2006
PLUS: Panasonic Plasma-TV’s inkl. Heimkino-Systeme und Fleecejacken/Sonnenbrillen signiert von Visa-Athleten

Gratisteilnahme unter: www.visaeurope.ch

Informationen zum Visa-Wettbewerb finden Sie im Internet (www.visaeurope.ch) im Oktober und November 2005. Gewinnen Sie 1 von 3 VIP Reisen im Wert von circa 20'000 CHF,
oder 1 von 3 Panasonic Plasma-TV’s inkl. Heimkino-Systeme im Wert von 3'600 CHF, oder signierte Fleecejacken/Sonnenbrillen von Schweizer Visa-Athleten. Ohne Kaufverpflichtung.
Teilnahmeberechtigt sind nur Personen mit Wohnsitz in der Schweiz, die ihr 18. Lebensjahr vollendet haben. Im Rahmen des Wettbewerbs wird keine Korrespondenz ausgetauscht.
Der Rechtsweg ist ausgeschlossen. Die Gewinnerinnen und Gewinner werden schriftlich informiert. Die Barauszahlung des Gegenwertes der Preise ist nicht möglich.
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Olympic Charter, Rule 40

Please see below the application rules for the use of photographs 
of an athlete, support staff member, coach or official during the 
Olympic Games. Rule 40 of the Olympic Charter states:

«Except as permitted by the IOC Executive Board, no competitor, 
coach, trainer or official who participates in the Olympic Games 
may allow his person, name, picture or sports performances to 
be used for advertising purposes during* the Olympic Games.»

* In accordance with the IOC, «during» the Olympic Games covers 
the period from 9 days before the official opening ceremony  
until 3 days after the closing ceremony. The period of this ban 

for the Olympic Games Sochi 2014 runs from 30th January 2014 

until and including 26th February 2014.

Guidelines for Olympic Games Sponsors

Only IOC and Swiss Olympic sponsors are permitted to carry out 

the following marketing activities with Olympic Games  

participants during the Olympic Games:

 
the «Swiss Olympic Team» with regard to their participation in  
the Olympic Games

for the performances produced at the Olympic Games

 
granted.

This is always provided that the relevant Olympic Games partici-
pant has given his personal consent and Swiss Olympic has  
approved the implementation.

The following must be complied with:

 
 to the direct use of a product or service which suggest that the  
 athlete’s performance in the practice of his sport or in compe- 
 tition is improved by it. This also applies to references in word  
 form such as «official product» of the athlete or of the «Swiss  
 Olympic Team».
 

 
 exclusively with regard to the plain facts (e.g. winner of the  
 Olympic Gold Medal 2014), provided that this reference is used  
 as additional information only and is not the main statement  
 or, more precisely, is not central to the marketing activity. 

 
 current official kit of Swiss Olympic or in neutral clothing with 
 no brand printed on it.

Advertising with members of the  
«Swiss Olympic Team»

Swiss Olympic  Advertising and PR with Olympic Games



Guidelines for non-Olympic Games Sponsors

«Good Luck» and congratulations advertisements

«Good Luck» advertisements for competing in the Sochi 2014 
Olympic Games are possible, subject to strict adherence to the IOC 
guidelines and with the explicit consent of the participant, until 
29th January 2014, congratulations advertisements, in principle, 
from 27th February 2014. However, no use/depiction of protected 
photographic, logo or word trademarks such as Olympic rings, 
Olympics, Olympic, Olympic Games, Sochi 2014, the depiction of 
the Olympic medal, etc. is permitted. In concrete terms, this  
means that no photographs of the Olympic Games may be used, 
even if the photograph has been retouched.

IMPORTANT: Non-Olympic Games partners, personal sponsors of 
participants in Olympic Games and the sponsors of sports  
federations do not at any point have the right to use the Olympic 
logos and designations.

After the Olympic Games (or, more precisely, outside of the peri-
od of the ban), purely factual connections to the performance of 
an athlete at the Olympic Games are permitted, provided that 
the emphasis is placed on the person and not on the Olympic 
Games or the Olympic movement respectively. Photographs of 
the Olympic Games must not be used. The IOC owns the rights to 
all photographs of the Olympic Games. In addition, photographs 
which include the protected trademarks (e.g. Olympic Medal) 
must not be used for commercial purposes.

The impression must not be given, by either text or photographs, 
that the company is a sponsor of the IOC, of the Olympic Games 
or of Swiss Olympic (see examples).

Possible example:

Outside of the period of the ban, it is permitted to use a neutral 
portrait of the athlete with a congratulatory text (for example, 
«Our congratulations to XY on his great success!»), provided that 
the athlete has given his personal consent thereto. The protec-
ted photographic, logo and word trademarks described on pages 
4 and 5 must not be used under any circumstances. If instances 
of implementation are planned, please contact Swiss Olympic in 
good time and send a final proof to sponsoring@swissolympic.
ch

Further possibilities are reserved for the sponsors of the IOC or of 
Swiss Olympic in consultation with the IOC and Swiss Olympic  
respectively.

Personality rights of Olympic participants

The individual rights of the Olympic participant must always be 
respected whenever his photograph, name, image or other  
similar representation are used, including the obtaining of  
written permission from the participant beforehand.

Infringements by Olympic participants

By signing the «Agreement to take part in the Olympic Games 
Sochi 2014» (hereafter called Participation Agreement), every 
participant in the Olympic Games recognises the guidelines  
contained therein. In the event of a breach of the Participation 
Agreement by the participant, his federation or sponsors, the 
participant may be liable to a fine or the withdrawal of his  
accreditation.
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Special privileges and rules for Olympic  
participants and federations

Swiss Olympic  Advertising and PR with Olympic Games

Team members included on the «long list», and their federa-
tions, may use the «Sochi 2014» emblem purely for information 

purposes but not for commercial purposes. It is not permissible 

for this emblem to be depicted or to be mentioned as a title or 

attribute in connection with company names or logos. For  
example, it is not permitted to show the «Sochi 2014» emblem 
(or other registered logos, emblems, titles or attributes) on the 
personal or the federation website, when, at the same time, 
logos or company names of personal or federation sponsors 
which are not IOC or Swiss Olympic sponsors can be seen. The 
Swiss Olympic logo must not, in any way, be used (exception: 
Olympic Games competition clothing, see page 12).

The federations may use the «Swiss Olympic Member» label 
within the framework of the existing guidelines. Any application 
of this label must be sent to Swiss Olympic beforehand as a final 
proof.

Official websites of athletes and federations:

Athletes and federations must not create a website specifically 
for the Olympic Games (e.g. www.[name athlete]olylmpia.ch or 
similar). On already existing personal or federation websites 
(e.g. www.[name athlete].ch), references to the Olympic Games 
in word form are permitted exclusively for information purposes 
on the athlete’s or federation’s own behalf (e.g. own objectives, 
planning details, personal experiences, etc.). Photographs of the 
Olympic Games may be shown provided all rights to the  
photographs and any recognisable persons are clarified.

IMPORTANT: If Olympic content (text and/or photographs) is  
included on the website, no connection must be made, in text or 
visual form, between that content and the commercial partners 
of an athlete or federation.

TIP: Do not place personal sponsors or federation sponsors  
permanently in the homepage framework structure  
(«template»). Instead, provide a separate section for them (list 
in the «contents»). It is also possible to set up a link (e.g.  
Olympics) on the existing homepage, which leads to a separate 
area with no visible logos of sponsors. Information can then be 
provided on the Olympic Games there.

By way of supplement to this, please also read the information 
on «Media work by team members» on pages 10 and 11.



Special privileges and rules for media and holders  
of broadcasting rights

Media editorial offices and holders of broadcasting rights  
approved by the IOC (e.g. SRG SSR) are permitted to use the logo 
and the designation «Sochi 2014» in the context of editorial  
coverage. Holders of broadcasting rights may also advertise with 
the Olympic trademarks for their reporting on the Olympics. 
However, the trademarks must not be used as a ‘hook’ to draw 
attention for the purposes of advertising a product. Examples: 
Terms such as «Sochi News» or «Olympic Games supplement» are 
permitted. On the other hand, an advertisement for «Olympic 
Games subscriptions» would not be acceptable.

IMPORTANT: These special privileges do not apply to commer-
cially-oriented companies or corporate editorial offices (e.g. 
company magazines or brochures).

Checking of marketing activities in connection with Olympic 

Properties:

Relevant drafts, layouts and final proofs must be submitted to 
Swiss Olympic for approval beforehand (sponsoring@swissolym-
pic.ch).

Further information is available on the following website:
www.olympic.org/Documents/olympic_charter_en.pdf

Information regarding advertising and marketing activities:

Gian-Carlo Schmid

Head of Sponsorship

Tel. +41 31 359 71 28
gian-carlo.schmid@swissolympic.ch
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Media work by team members

The Olympic Charter stipulates that, for the duration of the Olym-
pic Games (or for the period of the accreditation), participants 
must not, under any circumstances, carry out journalistic work. 
In practice, this affects participants in the following spheres:

No work as media representatives

Participants must not work as photographers, journalists 
producing written material and/or radio/TV reporters. This also 
applies to the medium of the Internet.
Exception: The IOC does not regard the use of social media  
channels such as Facebook and Twitter, for example, or keeping 
a personal blog on the Internet as journalistic activity. See on 
this the section «Blogging and Social Media» on page 11.

Interviews with local radio stations/TV channels

Live interviews with non-right holders (SRG media are right  
holders, all other Swiss media are not) are not permitted within 
the Olympic zones. That means, for example, that the participant 
cannot report by telephone to his local radio station from a 
competition venue or from one of the Olympic villages. This also 
applies if the call is recorded and not broadcast until later.  
Outside of the competition venues and of the Olympic villages, 
the participant may give interviews without restriction. From 
non-Olympic zones, he can also answer the questions of a local 
radio station or local TV channel.

Note: Inside the House of Switzerland in the Coastal Cluster is a  
non-Olympic zone even though the House of Switzerland stands 
in the middle of the Olympic Park (which, for its part, is an  
Olympic zone).

Clothing for media appearances

For any interviews and photo shoots (including in the 
participant’s free time), the official team clothing and exclusi-
vely that clothing must be worn. This also applies to media  
appearances which take place in Switzerland during the period 
of the Olympic Games (when, for example, he is travelling to  
Sochi later on). The precise regulations on clothing are laid down 
in the «Official Outfit Manual».

Co-commentator

Once the participant’s own competitions have finished and  
with the Head Coach’s permission (after consulting the Chef de 
Mission), co-commentaries for accredited radio stations and TV 
channels are permitted, provided that, in the process, the  
participant is interviewed by a reporter and that he gives that  
interview without payment.

Internet chats

Participants are permitted to take part in Internet chats  
provided that the questions and the participant’s answers are 
recorded by a journalist and the participant takes part in this 
chat without payment.

Photographs

It is permitted to take photographs in Olympic zones for the 
person’s own use. These photographs may also be published but 
never for commercial purposes. If a photograph shows other 
people, those people must be asked for their permission before 
publishing.

Video and sound recordings

Video and sound recordings may be made in Olympic zones but 
only for personal use. They must not be published in any way. 
Video and sound recordings which are made in non-Olympic  
zones (Sochi city centre, in the House of Switzerland, etc.)  
may be published. Here too the rule applies that persons who  
are recognisable in them must give their permission before  
publishing.

Swiss Olympic  Advertising and PR with Olympic Games



Blogging and social media

In principle, participants are permitted to use social media  
(Facebook, Twitter, etc.) and to keep a blog, that is an «Internet 
diary», during the Olympic Games. This includes diaries which 
are published by third parties, for example on the website of a 
newspaper or as diary-like articles in the printed edition of a 
newspaper. The participants are responsible for their content. 
Abuses may result in sanctions, ranging from withdrawal of their 
accreditation through to legal action for damages. In addition to 
the aforementioned rules, at the same time a series of further 
rules must be followed (listed below). The most important two 
rules are:

 
product or service in any way in their activities on the Internet.

 
be written in the subjective («I») form (diary form) to avoid it  
being regarded by the IOC as journalistic activity.

The following, further rule must also be observed:

 
interviews with other participants (the IOC regards this as a  
form of journalism).

 
or about the organisation or carrying-out of or safety  
precautions at the Games must be made public. The safety, 
smooth-running and organisation of the Games must not be 
impaired.

 
particular, no one must be compromised or insulted (respect 
and regard for human dignity).

 
not be used as a domain name or URL or as a site name.  
For example, the designation athletenameolympic.ch is  
prohibited. On the other hand, a combination with forward 
slash (athletename.ch/olympic) is permitted, but only for the 
duration of the Olympic Games. Furthermore, permission must 
be obtained from the IOC via Swiss Olympic.

 
 media. 

 
 recordings are listed in detail on page 10. 

 
 of the Organising Committee (www.sochi2014.com) and of  
 Swiss Olympic (www.swissolympic.ch) are permitted and  
 desirable, as are links to the relevant social media channels. 
 
TIP: Keep your «Olympic blog» in a separate pop-up window 
which is free from advertising, sponsors and logos. Another  
possibility: Do not place personal sponsors or federation  
sponsors permanently in the website framework structure 
(«template»). Instead, provide a separate section for them (list 
in «contents»).

Information regarding media work:

Martina Gasner

Head of Media and Information

Tel. +41 31 359 71 47
Mobile +41 79 419 54 14
martina.gasner@swissolympic.ch
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The guidelines on manufacturer's designations on competition 
kit and Olympic Games clothing are part of the Olympic Charter 
and are explained in detail in the «GUIDELINES REGARDING  
AUTHORISED IDENTIFICATIONS». In the event of an infringement of 
these rules, the unauthorised brand designations must be  
covered up. In the worst case, the guilty party may be  
disqualified, have his accreditation withdrawn or possibly face 
further sanctions.

Team clothing

The Swiss Olympic team clothing 2014 is the official kit of all the 
Swiss delegation participants. In January 2014, all participants 
receive the team clothing and the «Official Outfit Manual» with 
information on which items of clothing to wear and when. No 
additional designations or logos must be added to these items of 
clothing.

IMPORTANT: The obligation to wear the official team clothing in 
accordance with the «Official Outfit Manual» also applies to  
media appearances in Switzerland, before, during and after the 
Olympic Games, which are connected with the Olympic Games.

Example 1: 

Appearance of a selected athlete in the «Sportpanorama/Sport 
Dimanche» programme before travelling to the Olympic Games.
Example 2: 

Reception at the airport and in the participant’s home commu-
nity respectively.
Example 3: 

Honouring of an Olympic participant at a later date.

Competition clothing

The federations are responsible for the competition clothing. 
It must comply with the guidelines of the IOC and of the interna-
tional federations (IF). It is recommended that the layout of the 
competition clothing be submitted to the IOC, via Swiss Olympic, 
for approval. Placing the Swiss Olympic promotional logo on the 
competition clothing is desirable. In this case, the layout must be 
submitted to Swiss Olympic in good time for approval.

Information regarding team clothing:

Susanne Böhlen

Head of Olympic Team Support

Tel. +41 31 359 71 31
susanne.boehlen@swissolympic.ch

Advertising on clothing

Swiss Olympic  Advertising and PR with Olympic Games



Olympic Charter

Eligibility Conditions Form

The information contained in this brochure is based on the 
Olympic Charter of the IOC, the additional guidelines of the IOC 
and of Swiss Olympic and on the «Eligibility Conditions Form» of 
the SOCOG and the Participation Agreement of Swiss Olympic, 
which every member of the Swiss Olympic Team 2014 signs and, 
thereby, recognises before the start of the Olympic Games.  
The illustrative examples are provided for the purposes of  
information and better understanding. In case of doubt, only 
the above-mentioned documents apply in the original English 
version.

Further information about the Olympic Charter can be accessed 

at:

www.olympic.org/Documents/olympic_charter_en.pdf
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Swiss Olympic partners

Official Partners

Suppliers

 

Leading Partners

National Supporter

ab

Swiss Olympic remercie ses partenaires de la bonne collaboration:

ab

www.swissolympic.ch/fr/partner
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IOC TOP partners

15



Swiss Olympic
House of Sport
Talgutzentrum 27
3063 Ittigen near Berne

Tel. +41 31 359 71 11
Fax +41 31 359 71 71
www.swissolympic.ch

National Supporter Leading Partners


